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Financial expectation: A Frontier of Finance

JING Xia XU Haiming
( School of Finance People’ s University of China Beijing 100872)

Abstract: Using expectation theory this paper discusses the conception theoretical basis paths types
and function of financial expectation. Taking the “Financing—gate” incidence of Ping An Insurance ( Group)
Company of China Ltd ( Stock Code: 6001318) in 2008 as an example this paper analyzes the existence of
unstable financial expectation and suggests some measures to improve decision-maker’ s mental models and to
establish and perfect monitoring and warning system of financial expectation.

Keywords: financial expectation; investment and financing decision-making; unstable financial expectation
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Market Towns and the Life of farmers

on the Chengdu Plain of the Republic of China Period
Reflections on the " Standard Marketing Community" Theory

LI Deying
( School of History and Culture Sichuan University Chengdu Sichuan 610064 China)

Abstract: After spending three months ( from late 1949 to early 1950) in Gaodianzi a rural market town
on Chengdu Plain conducting a research G. William Skinner an American anthropologist published his
collection of papers entitled Marketing and Social Structure in Rural China in which Skinner established his

" standard marketing community" theory. Skinner’ s theory has not only influenced China studies in the U.
S.  but also aroused responses from Chinese academic communities as well. Many Chinese scholars have since
then reviewed and commented positively or negatively on Skinner’ s theory from diverse perspectives. By ex—
ploring historical records and documents relevant to Chengdu Plain of the Republic of China period the au—
thors of the present paper investigate the living situation of farmers in that period as well as the relationship be—
tween the income of farmers and the development of market towns thus responding to the discussion of Skin-
ner’ s theory in the academic communities.

Keywords: G. William Skinner; standard marketing community; farmers; market towns
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